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Founded in 1965 with the mission to train professionals who could respond to the changing needs of 
business and society, from an ethical point of view. Our strong links with the business world have made it 
easier for us to link teaching with the reality of business, providing all our programs with the flexibility that 
enables students to leave our classrooms qualified to face the current challenges of modern organisations 
with real possibilities of success, and to be the driving force for change in these organizations.

For more than five decades, we have been producing innovative programs, taught by qualified teaching 
staff with an excellent academic profile, proven teaching experience and recognized professional careers. 
In addition, we promote a large number of activities where relevant business members are actively 
involved: conferences, forums, masterclasses, practice days, etc.

+70,000+ Alumni 11 Campuses in Spain and 
strategic alliances on 5 

continents

Agreements with 
145+ universities

Top positions
in business rankings

60 years  
training global professionals 
in marketing, business and 
technology

The quality of our courses is backed by national and international accreditation and certification:
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Rankings and recognition
Important national and international media, as well as other prestigious institutions, have recognised
the quality of ESIC’s programmes, rewarding its leadership and placing it at the top of many rankings.

[Positioned among the best]

ESIC  recognised with 5 stars by QS STARS. We work together with 
students, alumni, teachers, administration staff and companies 
that employ our graduates to ensure that our programmes are 
recognised nationally and internationally by the most prestigious 
media, placing us on the right path to excellence, detecting key and 
critical success indicators.

14 Business 
Schools

EUROPE

87 Business 
Schools

GLOBAL 

22 Business 
Schools

GLOBAL 

30 Business 
Schools

GLOBAL 

1 Marketing Digital Marketing 
OnlineTraining1 2 Digital 

Marketing

SPAIN

2 Marketing

SPAIN

4 Digital Marketing 
OnlineTraining

IBERO AMERICA

41 Marketing

GLOBAL

38 Marketing

EUROPE
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AIMED AT
 
This program is specifically designed for professionals from Business Administration, 
Marketing, and Technology areas, entrepreneurs and managers, aiming to work in an 
international marketing and commercial environment that includes the latest innovations and
business models.

Recently graduated students or those with no marketing background are accepted according 
to their academic record, commitment, exposition, and candidature defense during the 
interview phases. These students will be warned about taking a supplementary learning
preparation either before joining the program or during the courses (The program director 
and professors will guide these students).

The programme trains for Digital Marketing Management ensuring strategic vision,
comprehensive management of data driven processes of organisations, decision making 
based on the financial impact of business, and a complete review of digital marketing 
disciplines organised along the sales funnel ensuring customer centric vision.

The aim is to increase professional competitiveness in international environments 
through practical training with a special focus on digital projects covering critical areas 
such as digital positioning, technology-supported data management, strategic use of 
social networks and ecommerce towards omni-channelling.

As this is an area of development in continuous evolution, we ensure that the 
programme introduces competencies that strengthen the main management skills 
needed to compete in a highly demanding international scenario.

Once you complete the program, you will obtain the Master's Degree in Digital 
Marketing from ESIC University.

Master's

DEGREE IN DIGITAL 
MARKETING [MDM]

12 months 

Part Time

Master's Degree from ESIC University

English 

Presencial 

60 credits ECTS
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CAREER OPPORTUNITIES
There is currently a booming demand for 
professionals with digital marketing skills 
in both agencies and companies. There 
are multiple web projects, SEO, social 
networks, paid media, ecommerce to 
increase competitiveness and channel aid 
from the Public Administration.

Some of the most in-demand positions 
are:

•	 CMO, CMTO.

•	 Digital Marketing Manager.

•	 Social Media Manager.

•	 SEO/SEM Manager.

•	 Digital User Experience Manager.

•	 Digital Communication Specialist.

•	 E-Commerce Manager.

•	 Digital Account Manager.

•	 Head of Digital Media.

•	 Lead or Acquisition Specialist.

•	 Content Marketing Manager & Social 
media Manager.

•	 Entrepreneurs or Business people 
(who want to use Digital Marketing to 
improve their company's presence and 
sales).
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WHY STUDY DIGITAL MARKETING?

INTERNATIONALIZATION

In the wake of the covid pandemic, business processes have been overhauled in pursuit 
of user experience excellence so that we are moving ever closer to omni-channel. This 
requires companies to be able to make agile, data-driven decisions, the great asset of 
these changes.

TECHNOLOGY

New technologies offer competitive capabilities that have never been seen before, which
demands talent with digital marketing skills and capabilities that are in short supply. New
professions such as the chief metaverse officer are appearing, other professions are
specialising, and processes are becoming more complex, requiring managers with a 
holistic view.

SKILLS

The final consequence is that there are jobs that cannot be filled because the 
qualifications of the candidates do not match the needs. In addition, digital companies 
tend to grow rapidly, which makes them global corporations capable of operating 
simultaneously in very different markets. This master's degree is ESIC's response to the 
need for international digital marketing talent that companies so desperately need.

In recent years, the digitization of critical processes in companies has accelerated in order to
become more competitive, and in some cases, profound digital transformations affecting
business models are being driven.
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Lead the digital marketing function of 
a company, being able to elaborate a 
complete annual digital marketing plan 
for companies with an international 
profile and get it approved based on
the rigour of the objectives and 
strategies, action plans with KPIs and 
clear ROI of the plan as a whole.

Manage digital projects in a practical 
way by defining digital marketing 
processes and the use of the main 
tools in areas such as: SEO, SEM, web, 
social networks, e-commerce and the 
transversal effect of data.

Master the main disciplines of digital 
marketing with applied sense and from 
the practice of real company cases and 
be able to make decisions that impact 
on business generation, connecting 
digital marketing investments with 
financial results.

Know the main digital marketing tools 
in order to optimise the impact that the 
digital marketing function generates 
in international companies in terms of 
results and time to market.

Development of professional and 
managerial skills that enable 
professionals to evolve at the same 
pace as market and technological 
disruption, especially in areas such as 
leadership, communication, innovation, 
digital transformation, critical thinking 
etc. with the limit of ethical values and 
the breadth of international professional 
environments.

OBJECTIVES 
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DIFFERENTIATING FACTORS

6 subjects in a practical format of a digital project based on tools.

4 practical workshops on digital tools.

4 real company cases with group presentation of solutions in front of a panel of judges 
made up of company representative and teaching staff such as: Bizum, BMW, Volvo, 
Bankinter, Iberdrola, LG among others.

Use of paid professional licences: similarweb, Xeerpa, CartoDB, Microsoft 360, Statista, 
wordpress, shopify.

Promotion of learnability: Development of managerial competencies for management, 
professional and personal development.

Group and tutored Final Master's Project: the student decides the topic.

Digital marketing experts with an international profile.

Employability-oriented.

Belonging to the ESIC HUB of digital marketing professionals.

Development of data management culture and skills.
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TEACHING METHOD

TRANSFORMATIVE LEARNING BY ESIC 
It is an innovative training ecosystem that helps you to deploy your talent to the 
maximum and thus develop professionally and personally. On your journey of 
personal transformation, you will interact with five pillars of support, which will 
underpin your learning experience: 

Asynchronous support materials, videos, readings, etc.

Self-assessment

Tutored application and feedback

Practical and experiential activities

Assessment system that combines demonstration of individual and group 
achievements

Tutored final project

1.	 Business reality, brought into the classroom through case studies and 
practical activities

2.	 The Soft Skills that are fundamental for your personal and professional 
development

3.	 An expert teaching and business faculty
4.	 A heterogeneous community of national and international students
5.	 All the different areas and services that ESIC puts at your disposal

The Transformative Learning teaching method helps you by implementing innovative 
active learning methodologies where the teacher puts you at the centre of the learning 
process and guides you towards academic excellence. The aim is for you to acquire skills 
through the practical application of knowledge and tools.

The resources you will have at your disposal are:



MASTER'S DEGREE IN DIGITAL MARKETING  [MDM]

10

ACADEMIC STRUCTURE

1. DIGITAL MARKETING STRATEGY & AI‑DRIVEN BUSINESS
Artificial Intelligence is transforming the way companies address strategic challenges: 
diagnosing the market, obtaining customer insights, establishing ethical boundaries in 
customer relationships, driving new business models, and managing digital transformation… 
Digital marketing departments must know how to take advantage of these dynamics and 
apply the benefits of AI to develop competitive digital marketing plans.

In this subject we will cover the following: 

•	 Digital Business Models and Digital Ecosystems
•	 Ethics and Sustainability of AI in Digital Marketing
•	 OSTAC High‑Impact Digital Marketing Plans
•	 Customer‑Centric Open Innovation
•	 AI Social Media Listening and Insight Validation 

Learning will be supported by the following tools and methodologies: Microsoft Copilot, 
Business Model Navigator, Statista, SOSTAC, Design Thinking, Xeerpa, Carto DB.

In addition, you will work on a Real Case in which you will analyse the main challenges 
organisations face in highly competitive and disruptive markets in order to present 
alternative proposals.
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2. DESIGN OF DIGITAL IDENTITY AND WEB EXPERIENCE WITH AI
In today's digital economy, it is increasingly difficult to achieve the level of brand visibility 
required for users to recognise its authority when they see a logo. Creativity becomes 
essential for choosing a brand’s name and developing its graphic representation across 
multiple touchpoints.

To develop all elements of the value proposition, the website is ultimately the best space to 
communicate and integrate all digital brand assets. The combination of human creativity and 
AI capabilities is a decisive lever to achieve market differentiation.

In this subject we will develop learning through the following:

•	 Creation and Management of the Digital Brand
•	 AI‑Supported Digital Creativity
•	 User Experience, Usability, and Data in Web Environments
•	 Creating a Website with WordPress

Learning will be supported by the following tools and methodologies: Figma, Microsoft 
Copilot, Similarweb, WordPress.

You will also work on a Real Case focused on optimising the user‑centred web experience 
through a web design proposal that brings the brand’s value proposition to life using 
WordPress.
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4. AI MARKETING STACK: DATA, CRM & AUTOMATION
A fundamental feature of digital marketing is being customer‑centric. This requires finding 
the balance between legal requirements for customer data and market opportunities. With 
this data, we can develop competitive intelligence that becomes a strategic asset to gain 
market share.

As customer data accumulates, the need to automate interaction processes becomes 
inevitable. Analytical AI for Business Intelligence and generative AI for unlimited content 
creation are key transformative levers for companies working under a customer‑centric 
paradigm.

To understand and master the complexity of this essential area, this subject covers the 
following:

•	 Data Legality in AI Environments
•	 Business Intelligence, Data Analytics & AI
•	 Generative AI Applied to Marketing
•	 Marketing Decision Intelligence: From CRM to CMP
•	 AI Marketing Automation – HubSpot

Learning will be supported by Figma, Microsoft Copilot, Similarweb, HubSpot.

3. DIGITAL VISIBILITY: SEO, SEM AND GEO (GENERATIVE ENGINE OPTIMISATION)
Search engine marketing based on keywords has evolved with the intensive and widespread 
use of prompts in AI assistants. Companies must know how to leverage the new search 
context conditioned by AI‑driven engines in order to position themselves as key answers to 
those queries. Knowing how to optimise organic possibilities through SEO and GEO gives 
long‑term authority and consistency, but for more short‑term results it is essential to master 
paid media. 

This subject is structured into the following:

•	 The Evolution from SEO to GEO: Fundamentals and Disruption
•	 AI Organic Optimisation
•	 SEM: AI in the Google Ads Paradigm
•	 AI‑Optimised Digital Advertising Campaigns

Learning will be supported by Figma, Microsoft Copilot, Similarweb, Google Ads.

Additionally, you will work on a Real Case in which you will develop optimisation plans for 
search engine marketing and AI assistants to improve companies’ authority in user responses.
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5. HUMAN SKILLS FOR LEADING AI
Digital marketing knowledge, skills, and competencies are constantly updated thanks to 
technological advancements. The widespread adoption of generative AI marks the latest 
major disruption.

This requires a hybrid profile: specialised yet able to maintain a generalist view, capable of 
validating AI output and achieving unique results from common tools.

Leadership to enhance teamwork and critical thinking to build outstanding prompts are 
becoming essential qualities for any digital marketing role.

Through the following topics, we will achieve an introspective review aimed at developing the 
best professional profile for achieving effective AI‑driven performance:

•	 Communication and Leadership in Digital Marketing Projects
•	 Critical Thinking as the Foundation of Prompting and Its Results

Learning will be supported by Figma, Microsoft Copilot, Similarweb.
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6. PLANNING, CONTROL AND EXECUTION OF DIGITAL INVESTMENT   
      WITH BUSINESS IMPACT
In digital marketing, we channel the company’s investment into intangible assets such as 
brand, positioning, acquisition strategies or customer loyalty.

Making decisions with financial rigour is essential to gain approval for these investments.

Based on knowledge of financial instruments, common budget allocation KPIs and 
technologies for executing these decisions, we will develop a learning process that begins 
with highly practical financial fundamentals and ends with the use of technologies to execute 
decisions and validate them through results.

•	 Financial Fundamentals for Digital Marketing
•	 Optimising Digital Marketing Budget Investments
•	 Budget Planning and Control in Platforms: Basis DSP

Learning will be supported by basis DSP.
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7. AI PERFORMANCE MARKETING: RTB & SOCIAL MEDIA
The most tactical side of digital marketing involves campaign development. Although we 
have already covered SEM, in this subject we will dive deeper into two essential channels: 
programmatic (RTB) and social media. 

Once we assume decisions are based on customer data, the digital advertising ecosystem 
enables real‑time campaigns through bidding processes supported by technologies such as 
the advertiser’s DSP, the publisher’s SSP, and the ad exchange that connects them. Roles 
such as yield manager or traffic manager develop critical skills for optimising investment 
results. 

Social networks offer extensive advanced segmentation possibilities. Understanding their 
strategic use and then the tactical aspects of campaigns will be the second part of this 
subject.

Thematic blocks:

•	 Display Advertising and Programmatic Buying
•	 Social Media: Growth Strategies and Hyper‑Segmentation
•	 AI‑Powered Paid Media (Meta, Google, TikTok Campaigns) 

Learning will be supported by Figma, Microsoft Copilot, Similarweb, Meta, Google, TikTok. 
Students will face a new Real Case, working in groups. The challenge will be to develop 
high‑impact campaigns in programmatic and social media.
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8. AI COMMERCE & OMNICHANNEL EXPERIENCE
Having control over direct‑to‑consumer (DTC) sales or amplifying global reach through 
marketplaces gives digital marketing the confidence to drive investments aimed at rapid 
growth.

There are many aspects to master in CRO, and the disruption caused by AI‑driven solutions 
in Ecommerce is intense. The industry is already speaking of agentic Ecommerce. 

This subject explores all the key operational elements, starting with a strategic vision of 
omnichannel, understanding product search across stores and marketplaces, and finally 
applying this knowledge in the integrated development of an online shop using Shopify.

Thematic blocks:

•	 Intelligent Omnichannel Commerce
•	 CRO, AI Product Discovery and Marketplaces
•	 Building an Online Shop with Shopify

Learning will be supported by Figma, Microsoft Copilot, Similarweb, Shopify. Students will 
work on a new Real Case, in groups, focused on developing an omnichannel strategy centred 
on DTC sales through a Shopify‑built online shop.

9. MASTER’S FINAL PROJECT (TFM)
As a result of the learning obtained across the different subjects, students will ultimately 
develop a full digital marketing plan.

Using the SOSTAC methodology and leveraging the analytical, research and 
content‑generation capabilities of AI, teams are expected to build and defend the best 
possible digital marketing plan for a company to compete in the market.

It will be an oral presentation before a panel, culminating technical learning in digital 
marketing and professional development in teamwork, leadership, critical thinking, working 
under pressure, time management and persuasive communication.
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*Academic Structure subject to change. All programs are FACE-TO-FACE but Business Reality Webinars may be held outside of class 
hours.

10. PROFESSIONAL DEVELOPMENT & NETWORKING
This subject runs throughout the programme and aims to help students build a strong 
network that enhances their professional profile.

There will be sessions focused on tools, company cases, current topics, trends and business 
challenges.

Students will interact with active professionals who, from within companies, share how they 
approach these challenges.

A highlight is the Marketing Summit, held over a weekend in Madrid, bringing together 
students from all campuses and expanding their network beyond classes while tackling an 
intensive two‑day challenge where students are the protagonists.
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PRACTICAL ACTIVITIES

•	 AI Generative Tools: In this workshop, 
we will use tools such as Chat GPT 4 Plus 
or midjourney to learn how to integrate 
this technology into a company ś digital 
marketing function.

•	 Xeerpa Workshop: A 5-hour workshop 
where students will be able to design 
buyerpersonas for digital marketing plans 
and campaigns based on the unique 
registration of a single social login user. As 
it is integrated with IBM Watson variables 
it provides unique knowledge of the 
customer and an excellent opportunity for 
personalisation and obtaining business 
insights.

•	 Carto DB Workshop: 5-hour workshop 
organised in two parts. The first part 
covers aspects such as: Introduction to 
Location Intelligence, Introduction to 
CARTO, What is Location Intelligence, How 
Location Intelligence can be used to drive 
better business decisions, Sector/Customer 
use cases with practical examples. In the 
second part the focus is: training on the 
CARTO platform, Key components of the 
CARTO platform, Introduction to CARTO 
Builder, How to ingest data, create map 
visualisations, dashboards and run spatial 
analysis, practical case study to familiarise 
students with the platform technology.

•	 Similarweb Workshop: A workshop on the 
global benchmark digital marketing tool. 
Thanks to this tool the student will be able 
to discover how to optimize SEO and how 
to apply it in content marketing, competitor 
research, PPC, and social medial marketing.

MASTER'S DEGREE IN DIGITAL MARKETING  [MDM]
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GROUP CASE STUDIES

In the Master's Degree in Digital Marketing we work on 
transversal cases of subjects that are developed on real 
briefings from companies and whose objectives are detailed 
below:

1. It helps to internalise and practice the knowledge acquired 
in each of the subjects, on the one hand, and to integrate all 
of them on the other, responding to a specific challenge on the 
case and working from a global and complete perspective as 
digital marketing professionals.

2. Apply the learning acquired to a real case of a recognised 
and prestigious company, strengthening the skills of 
autonomous learning, analysis and research and presentation 
of the results. We work with companies such as Volvo, Repsol, 
Pepsico, Danone, Yet Fashion Technologies, Sealfy, Samsung, 
Razer, Pikolinos, Publicis Group, Iberdrola, Unilever, Affinity, 
Vendfy, Nesspreso, Philips Avent, Parques Reunidos...

3. Develop the practice of a real professional proposal in which 
the ability to respond to the challenge posed in the case is 
evaluated. The groups will present a proposal of their work to 
the representative of the company, who will give them real time 
feedback on it.

The thematic organisation of the cases is as follows:

Case 1: Creating a website and optimising it for search engines.
Case 2: Data driven organisations. 
Case 3: Optimising the potential of social networks. 
Case 4: The challenges of online sales.

SIMILARWEB LICENCE

In addition to a 5-hour workshop in which the main 
functionalities of Similarweb are covered, each student will 
have a license of this technology so that they can use it in 
the different practical tasks of the master's degree, such 
as: individual and group exercises or final master's degree 
work. The workshop is oriented to the contents offered by the 
Similarweb company, is taught by ESIC ś faculty and facilitates 
the student to subsequently access the certification exams and 
thus increase its differential value in the labour market.
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COMPLEMENT YOUR EDUCATION WITH AN 
INTERNATIONAL EXPERIENCE

Washington DC, USA 
"Understanding Today's Business Environment" | 1 Week

You can take part in an optional international experience that complements your education 
with an immersion in the world of international business. Explore new cultures while acquiring 
practical knowledge and building a global network. Transform your learning and open doors to 
unique opportunities on a personal and professional level.

The course ‘Understanding Today's Business Environment’ offers an in-depth exploration of the key factors 
affecting the contemporary business environment, providing a comprehensive overview of economic, 
technological, social and political factors.

In this international non-curricular experience, you will discover the milestones of American culture and 
trends in global business management. You will understand the challenges of a globalised economy and 
how financial policy underpins it. You will also learn about the role of artificial intelligence in international 
business and experience how international financial institutions impact the organic and acquisition-led 
growth of modern companies.
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Le Havre, Francia
"ESG in the New Business Era" | 1 Week

Tallin, Estonia
"Digital Innovation and Transformation: Estonia's Path to the 
Future" | 1 Week

During this academic, cultural and corporate experience, you will have the opportunity to delve into the 
impact of ESG on the current global business agenda.

In this International, non-curricular experience, you will understand the global context of ESG and the 
difference with the construct of corporate sustainability. You will learn to summarise how business strategy 
incorporates an ESG-oriented vision and mission. You will be able to define and apply a strategy for the 
internal and external communication of ESG efforts and explore how corporate leadership is put at the 
service of ESG and sustainability policies.

Estonia's Path to the Future is a one-week intensive programme designed to explore the latest trends, tools 
and strategies in the field of digital innovation in a rapidly evolving technological environment.

In this International, non-curricular experience, you will analyse the fundamentals of digital innovation 
and its impact on business and society. You will explore emerging technologies and their application in 
problem solving, develop practical skills for the generation and execution of innovative ideas through visits 
to Startups and academic sessions with experts, and familiarise yourself with agile methodologies and 
user-centred design approaches. In addition, you will learn to evaluate the market potential and viability of 
digital innovations.

*Places subject to availability. Non Curricular International Stay delivered 100% in English. The cost of the Non Curricular 
International Stay is not included in the program.
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FACULTY AND INVITED SPEAKERS

Paloma Fuentes Santos
Global Digital Manager, Starcom.

José María Gil Iberlucea
Founder, Full Stack Marketer. Founder, Clinics 
Marketing. Founder and Consultant, EMO 
Marketing.

José Luis Ferrero Navarro
Managin Director in vdShop (Vass Group).

Santiago Hermosa Martín
Co-Founder and CEO in DobleO.

Manuel Balsera García
Managing Director AMC Networks SE and 
Executive Vice President AMC Networks.

Cecilia Kindelan Amorrich
Ph.D. in Communication and Academician of 
the Royal European Academy of Doctors.

Luca dell'Oro
CEO and Founder, educapro.net. Co-founder, 
Power You. External Consultant for strategy 
and communication, Fundació Llor. Fellow of 
the High Education Academy, Advance HE. 
Director and founder, Goldstage. CEO and 
founder, Gold Group.

Gerardo Mochales de González
General Manager and Global Head 
of Strategy, Marketing and Business 
Development, ACCIONA.

DIRECTOR
José María Visconti Caparrós 
CMO, GM, Advisory Board, Strategic Advisor, Speaker, Profesor in Business School, Master 
Director.

*Information subject to change.

Cristóbal Álvarez Teruel
Global Digital Marketing Manager, Social and 
Sons. 

Juan Carlos López González
Labor mediator, Fundación SIMA.

Diego Manuel Puente Gascón
Chief Customer Officer, EBN Banco. CCO & 
CMO.

Carlos Molina Artigot
VP Sales & Digital, IZO.

Paloma Lucas Pesque
Managing Director, Strategyland.

Samuel Redondo Abad
Sales Director Western Europe, Valvoline 
Global EMEA. 

Marta Panera García
Marketing and Communications Director 
for Europe, FOREO. Member of the General 
Council, Madrid Capital of Luxury.

Rubén Hervás
Founder & CEO, Twom and Cornicabra.

Andy McDuff
Chief Marketing Officer, 7 Mile Media 
SEZC. Digital Production and Performance 
Consultant, Murphy Cobb Associates. 
Associate Professor, ICEMD.
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WE PREPARE YOU TO WORK IN THE 
WORLD’S TOP COMPANIES

3000+
Partner companies 

WORK PLACEMENTS 
We encourage student internships in companies, 
facilitating the application of their theoretical and 
practical knowledge through work placements. 

PROFESSIONAL CAREERS
Throughout your entire career, our unit of 
professional careers (UDP) we train you and 
advise you on questions of employability 
supporting, supporting you in the search for 
opportunities through access to an exclusive 
employability portal and the organization of 
job fairs and hiring events.

ENTREPRENEURS
ESIC Business & Marketing School 
generates, fosters and integrates actions for 
encouraging entrepreneurship, by providing 
support and training. It runs programs and 
activities in the area of creating a business 
to support our students’ business initiatives 
and to contribute to their consolidation. 

30%
of interns continue 

with a work contract

1000+
students on placement 

3000+
offers of placements

2000+ Job offers per year 
administered from ESIC

95% employment rate 

75% of our students work in a 
multinational or in a large 
company 

3 exclusive portals for seeking 
international offers 

networking among 
entrepreneurs

incubator of 
ideas

investor forums 

personalized 
counselling

talks and encounters 
with entrepreneurs

prizes and competitions 
for entrepreneurs

workshops
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ESIC Languages was conceived to provide an enjoyable, interesting, 
useful experience that will allow you to achieve goals in international 
communication in the professional, academic or personal sphere.

ESIC Languages is accredited for administering and assessing the main 
internationally-recognized examinations: TOEFL, TOEIC, Cambridge 
General English and, Cambridge Business English Certificates (BEC). 
In addition, we teach in other languages, such as German, French, 
Chinese and, Spanish as a Foreign Language (accredited by the Instituto 
Cervantes).

Preparation Centre and Authorized Examination Centre. 

ARGENTINA

BRAZIL

COLOMBIA

MEXICO

PERU

POLAND
ESTONIA

FRANCE
PORTUGAL

MOROCCO

UNITED KINGDOM

PUERTO RICO

USA

GERMANY
SLOVAK 

REPUBLIK

HUNGARY

ITALY

SOUTH INDIA

NORTH INDIA SOUTH KOREA

SOUTH CHINA

WEST CHINA EAST CHINA

NORTH CHINA

RUSSIA

FINLAND

CHILE

[ global professionals ]

ESIC LANGUAGES

Full-year courses
Custom-made programs
Programs for specific purposes
Intensives
Individual
Conversation

We have many destinations where you 
will be able to complete your learning 

International pathways 

[ global + multicultural ]
INTERNATIONAL DEVELOPMENT 
We reinforce our educational program with the possibility of 
complementing your chosen course of studies with an international 
experience. We have international collaboration  agreements and 
exchange programs with: 

500+
students

40+ receiving 
countries

agreements with
145+ universities

Our present is bilingual, 
multicultural and global...

and so are our students. 
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MADRID
+34 91 452 41 00
info.madrid@esic.edu

           

www.esic.edu/master

mailto:info.madrid%40esic.edu?subject=
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